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mn,NTD FY21 FY22 FY23 FY24 

Revenue  8,061 10,304 7,708 7,893 

Revenue YoY (%) -5.2 27.8 -25.2 2.4 

Gross Margin (%) 12.3 17.1 17.9 17.3 

Op. Margin (%) 2.3 9.3 7.7 7.3 

Net Income  515 919 578 609 

Net Income YoY (%) 49.6 78.4 -37.1 5.5 

Net Margin (%) 6.4 8.9 7.5 7.7 

EPS (NTD) 3.58 6.54 3.93 4.04 

ROA (%) 6.5 10.9 7.0 6.7 

ROE (%) 10.4 17.5 10.3 10.7 

ROIC (%) 1.2 7.0 0.1 0.9 

P/E (x) 10.3 7.9 14.9 14.7 

P/B (x) 1.1 1.3 1.5 1.5 

P/S (x) 0.7 0.7 1.1 1.1 

EV/EBITDA (x) 19.9 7.0 12.1 11.3 

                                                                                  Source：TEJ 
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Founded in 1966, Kwong Lung Enterprise (8916.TW) has evolved from a traditional 
down materials supplier into a diversified manufacturer spanning apparel, home 
textiles, and insulation materials. With a global production network and a focus on 
product innovation, the company serves a diverse global brand customer. Kwong 
Lung continues to enhance operational efficiency and expand its market presence 
while maintaining financial discipline. Over the years, it has sustained a stable 
dividend policy, reflecting its commitment to long-term financial stability and 
shareholder returns. 
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Strategic Shift to Functional Outerwear Fuels Growth: Kwong Lung has successfully 
transitioned from a down materials supplier to a leading functional outerwear 
manufacturer, a highly demanding apparel segment known for its product complexity and 
strong seasonality. Despite steep learning curves, the company has built a strong 
reputation and is now a trusted partner for top-tier outdoor brands, including Burton, 
MontBell, and Fjällräven. Its U-Shape Cell Lines production model enables high agility in 
handling small-batch, high-variety orders, maintaining strong profitability. This operational 
flexibility allows Kwong Lung to capitalize on the long-tail effect, attracting outdoor brands 
outside the top three, which larger manufacturers typically overlook. As a result, the 
company continues to gain 3-5 new clients annually, further solidifying its market position 
and long-term growth potential. 

Garment Expansion Drives Margin Growth and Global Competitiveness: As garment 
revenue contribution surpassed 50%, Kwong Lung has successfully expanded its gross 
margin from the low teens to high teens and operating margin from low single digits to 
near double digits over the past five years. With a target of 70% garment contribution by 
2027, further margin expansion is expected. The company’s production bases in Vietnam 
and Indonesia continue to benefit from US export demand as brands shift sourcing away 
from China due to geopolitical uncertainties. Additionally, with ongoing capacity expansion 
in Indonesia, Kwong Lung now has greater flexibility to take on larger volume orders at 
lower FOB prices, strengthening its competitiveness in the global market. 

Home Textiles Expanding With New Strategic Clients: In addition to its long-standing 
partnership with Nitori, Kwong Lung has secured two new strategic clients—a leading 
European home furnishing brand and a Japanese daily essentials brand. Both clients placed 
initial trial orders in 4Q24, with discussions underway to broaden product offerings. These 
partnerships align with the aggressive expansion plans of all three brands, positioning 
Kwong Lung for sustained growth in the home textile segment. By leveraging its expertise 
in eco-friendly and high quality designs, the company is well-positioned to capture long-
term opportunities, making home textiles an additional growth driver for its business. 

Stable Dividend Policy with Long-Term Financial Consistency: Kwong Lung reported 2024 
consolidated revenue of NT$7.89 billion (+2.4% YoY), with stable contributions from 
garment and down material divisions. Operating profit declined 3.4% to NT$577 million 
due to rising input costs, while net profit increased 5.5% to NT$609 million, with EPS of 
NT$4.04 and a net margin of 7.7%. The company has consistently distributed cash 
dividends exceeding NT$3 per share for 11 consecutive years, maintaining an average 
payout ratio above 80% and a dividend yield exceeding 6%. With ongoing garment and 
home textile expansion, and additional cash inflows expected from residual real estate 
projects in 1Q25, the company continues to follow a disciplined and stable dividend policy. 
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ABOUT QUANTUM INTERNATIONAL CORP (QIC) 

QIC is Taiwan’s first independent, MiFID II-exempt, research-based capital market advisor specializing in long-
term shareholder value creation, AGM-related special event management, and turnkey corporate finance 
solutions. 
 
Our client base includes public and private companies, money managers, and special project managers. We rely 
on our many years of experience in the Greater China capital markets, our deep understanding of local market 
protocols, and our extensive network of contacts to provide turnkey solutions for a variety of client needs. 
 
Founder and CEO Alex Lee and his team collectively have over 60 years of experience in the Greater China 
capital markets. We have a wide network of contacts within local industry and in the international investment 
community. We have helped countless companies, chairpersons, key decision-makers, and buy-side funds 
successfully achieve their financial and strategic goals. 

DISCLAIMER 

Quantum International Corp. (“QIC”) is a corporate and financial advisory firm specializing in capital market solutions. Under 
the laws and regulations of the Republic of China (Taiwan), QIC is not licensed as a securities broker, securities underwriter, 
securities dealer, investment bank, underwriter, or securities investment consultant. The articles, research reports, and 
interviews (collectively, the “Website Materials”) are for informational purposes only and should not be construed as an offer, 
solicitation, provision of analysis, opinions, or recommendations regarding matters relating to investment or trading in 
securities, securities-related products, or other items approved by the Competent Authority in Taiwan. 
 
The content on this website does not constitute professional financial advice and is not a comprehensive analysis of all material 
facts concerning any company, industry, or security. Investors should consult their own independent financial, tax, and legal 
advisors before making any investment decisions. 
 
The website materials are based on sources recognized by QIC and provide general and objective information on securities 
investments. QIC assumes no liability for the accuracy or completeness of such information or third-party websites. This 
publication is a bona fide, regularly issued informational resource and is not tailored to the specific needs of any individual 
investor. QIC does not provide personalized investment advice, and any mention of a particular security in this report should 
not be considered a recommendation of said particular security or any other security-related products. 
 
QIC and its affiliated entities may receive compensation from covered companies for services unrelated to this report, including 
but not limited to corporate presentations, investor conferences, strategic advisory, and investor relations services. The 
provision of such ancillary services does not influence the inclusion of any company in QIC’s reports. 
 
The website materials do not constitute an offer, solicitation, provision of analysis, opinions, or recommendation regarding 
matters relating to securities, securities-related products, or other items approved by the Competent Authority. QIC assumes 
no responsibility for ensuring compliance with Taiwan’s securities laws by any individual or entities relying on this material. 
 
QIC makes no representation or warranties as to the accuracy, completeness, or timeliness of the information contained in the 
Website Materials. All information is provided on an “as is” basis, and as such, certain information may become outdated, and 
certain opinions may change. QIC assumes no liability for any direct or indirect losses, including but not limited to investment 
losses, arising from the use or reliance on the information presented. 
 
All investment information contained herein should be independently verified by the reader or user of this report. For 
additional information, please visit QIC’s official website: https://www.qtumic.com/en/.  
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